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Congratulations! You'’re taking the first step into the evolving field of risk
and security management. These skills can save reputation and assets and
lessen the effects of crises and disasters. Our system of training and
consulting has been perfected over 15 years of working with high-need
clients worldwide, as well as through seven years of post-graduate research
in the UK and North America.

Allan Bonner
B.A., B.Ed., M.A., M.Sc.
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ALLAN BONNER, B.A., B.Ed., M.A., M.Sc.

Allan Bonner has been in the communications business for
over 25 years. During his early career in journalism he wrote,
anchored and produced thousands of radio and TV programs
for both public and private broadcasters at the local and
network level.

While conducting countless interviews for his broadcasts, Allan noticed that
many of the people he interviewed were unable to deliver a clear message. Poor
spokespeople damaged reputations, affected budgets and shortened careers.
This began seven years of post-graduate research in North America and the UK.
He wrote his first Master’s thesis while anchoring The National News, and his
second while serving blue chip clients on four continents.

The company he founded has now trained over 15,000 people from 135
countries. Allan has personally dealt with some of the world’s most contentious
issues including: European Union, Hong Kong’s return to China, G7 meetings,
the Gulf War, UN meetings in Rio, Beijing & Vienna, APEC, NAFTA,
Peacekeeping and many others.

Allan’s academic qualifications are unique in the training field. He is a Political
Economist with undergraduate double majors in Political Science, English,
Education and Business. His first Master’s thesis was on the media and his
second is a Science degree in Risk, Crisis and Disaster Management. His
dissertation involved risk magnification and how communication can change
human behaviour and perception.

Recent speaking engagements include: The National Conference on Disaster
Management, IABC meetings, Public Relations Society meetings, The National
Business Show, Duke University, The Tokyo and Princeton Chambers of
Commerce, The California State Educational Technology Commission, The
Rhode Island Emergency Management Agency and the Emirates International
Disaster and Environment Conference in Dubai.

Allan’s company is recognized as a leader in the training and consulting field and
enjoys phenomenal growth each year..
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EFFECTIVE COMMUNICATION
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| “Notwo football players are exactly alike, but this does not keep coaches from practicing L
constantly so that their players can learn how to respond to generic situations”. (Pauchant and
—— | Mitroff, 1992) —
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(50 Ko )T acronym for Strategic Overriding Com umcatlons ions and Knowledge Objective. 1. Ashort,
positive, sharp, memorable, honegpollshed )lz‘massm\lab]e statement. 2. A “media-genic” clip or
quotation on radio, TV or in newspaper s?) A 20 second or less, quotable quote, with impact, often
—showing caring, knowledge and/or- acm} 4. A rough equwalént to-a headline, cutline or lead, best delivered
after full rehearsal at least three umes,, g. /' have nothing to'offer but blood, toil, tears and sweat,”
. ask notwhat yourcountry can dofor you; ask what you ca ¥d0 for\your country—;**just- watch-me.*.

“There are no alternatives which have no risk.” (Derby, S.L. and Keeney, R.L.,1981) |
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—ISSUE:

*“... the death of one Western European equalled 3 Eastern Europeans equalled 9 Latin Americans
equalled 11 Middle Easterners equalled 12 Asians...[and] 33 percent of the variation in the amount of
| news coverage given a disaster was explained by the country’s popularity with U.S. Tourists.”
(Adams, 1986)
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“adequate risk management is a matter of organizing and maintaining a sufficient degree of [dynamic]
control over a technological activity, rather than continually, or just once, measuring accident
probabilities and distributing the message that these are, and will be, ‘negligibly low.” Thus, more
often than not, ‘acceptable risk’ means ‘sufficient control.”” (Vlek and Cvetkovich, 1989)
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